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Idea:
This thesis aims to develop tools and techniques for enhancing product development processes in startups by applying Design
Science Research (DSR) principles. The study focuses on creating a comprehensive tool that integrates conjoint analysis as a
method for evaluating product attributes and understanding customer preferences. The research will begin with a systematic
review of existing product development frameworks, followed by the design and prototyping of a decision-support tool tailored
for startup contexts. To validate the effectiveness of the developed tool, a real-world application will be conducted within a
startup, testing the tool's ability to inform product design decisions and improve alignment with customer needs. The findings
will contribute valuable insights into practical application of DSR in product development, offering startups a structured
approach to enhance their innovation strategies and market positioning.

Study design: 
Design Science Research

Data: 
Publications, Case Study
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