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The Role of Feedback in Business Model Development 

Idea: In the early stages of new ventures, entrepreneurs almost always have to deal with feedback from various 

stakeholders about their idea and business model. This feedback can challenge the entrepreneur's current beliefs and 

cause them to rethink their business. This study aims to investigate the role of feedback in the early stages of 

entrepreneurship and how entrepreneurs respond to feedback from different stakeholders and which variables influence 

this relationship.

Studiendesign : Conjoint Analysis

Daten: Survey
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