Identifying Market Entry Opportunities for Sustainable Technologies: An Analysis
Based on Expert Interviews

Idea: The objective of this master's thesis is to identify and analyze potential market entry opportunities for microbial oils
as a substitute for palm oil in the food industry. The study will gather and synthesize expert opinions and assessments from
key industry players to develop well-founded strategies and recommendations.

Studiendesign : Expert Interviews

Daten: Interviews
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