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Stakeholder acceptance of novel food technologies: Expert interviews

Idea: 
In high-tech industries, even simple product or service innovations can become complicated. The reason for this is that 
companies often operate in ecosystems made up of powerful and closely interwoven interest groups. In such a tightly 
interwoven ecosystem, companies cannot focus solely on the customer and the company. Value propositions are needed 
that other stakeholders can accept. The entire ecosystem must accept the novel food technology. This study sheds light 
on the various factors that influence the acceptance of food technologies by different stakeholder groups by employing 
qualitative expert interviews. With this, drawbacks of food technology attributes can be disentangled. 
Study design: 
Qualitative – Expert interviews
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