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In the face of change: Analyzing organizational identity shifts and their effect on financial 
performance

Idea: 
In the context of rapid advancements in science and technology, firms are consistently engaged in strategic adaptation to 
their environment, particularly when transitioning physical products to digital service systems. For instance, newspaper 
firms have evolved from print-focused organizations to multimedia publishers. Hence, one aspect of the firm that is 
particularly affected by the temporal orientation of the past, present, and future innovation portfolio is its organizational
identity (i.e., who it is used to be, who it is now, and who it wants to become). However, less is known about how such 
identity shifts impact firms’ financial performance. 

Study design: 
Organizational identity will be operationalized through computer-aided text analysis of company reports. Integrating this 
organizational identity operationalization with financial indicators in correlation and regression analyses will provide 
insights into how organizational identity shifts affect financial performance.
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